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The concept development (up to a first playable 
application) of digital interactive content complementing 
an audiovisual project (drama, creative documentary or 
animation)

MEDIA PROGRAMME



The program is aimed specifically at pre-competitive 
projects, which can in their respective sub-market with 
innovative and creative development projects, expected 
social and economic stimulus effects. 

see also DCF - MFG Film Fund and MFG Innovation Agency for ICT and Media

DIGITAL MEDIA NRW - Innovation Programme



A venture capital company which invests in Swedish 
companies with scalable business models that have 
mostly a focus on new technology.

e.g. BAMBUSER

ALMI INVESTMENT



You are an entrepreneur and want to implement 
technological developments? Or you work in an 
academic institution and plan the implementation of a R & D 
project in cooperation with a company? 

INVESTITIONSBANK BERLIN / IBB



A suite of new interactive and multi-platform programs 
which incorporate Federal Government funding as well as 
funding previously provided through the agency's former 
multi-platform programs.

SCREEN AUSTRALIA – Interactive Games Fund



Provides funding and support to non-fiction, social issue 
media projects – integrating film with content across media 
platforms, from video games and mobile apps to social 
networks and interactive websites. 

TRIBECA NEW MEDIA FUND



Public producer and distributor of audiovisual content such as 
documentaries, auteur animation and original interactive digital 
content for all platforms including mobile and the Web. There 
are three main models: 100% NFB productions, National 
co-productions or International co-productions.

NATIONAL FILM BOARD CANADA



The fund is looking to support smart, strategic outreach 
campaigns for ambitious independent documentary films 
with a social issue at their core; films which have the ability 
to achieve real change on a local, regional or global level.

BERTHA BRITDOC CONNECT FUND 



What did we learn from 
Crowdfunding?



Crowdfunding is about 
distribution not financing
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The crowd replaces the 
commissioner as expert
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Ideas are not 
following deadlines



Crowdfunding won’t replace it may 
complete existing funding schemes



HYBRID

Crowdculture + Filmbasen & Stockholm County 
Council + Filmregion Stockholm/Mälardalen

Gambitious = Fan donations or equity investments

Manymade + Filmkontakt Nord



Shared sense of ownership

Develop a strategy which is community based

Controll over use

Build alliances

Define resources
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