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Analitica web

Com utilitzar Google Analytics per millorar el ROl de la nostra empresa

Google Analytics s’ha convertit en una eina bdsica per a tothom que dugui a terme
accions a internet. Sense informacié de com actuen els nostres clients o usuaris, es fa
impossible determinar estratégies i futures accions per millorar la rendibilitat de la
nostra inversié (ROI). En aquest seminari s’explicard com podem treure el maxim profit
d’aquesta eina: des de la configuracié inicial, entendre’n i aprendre’n les métriques
més importants, fins a crear un panell propi de control personalitzat.

Nivell basic: Organitzacio i configuracio de les propietats i les vistes, configuracio
d’objectius i segments, visio general de les opcions.

Nivell avancat: Creacio d’'informes personalitzats, configuracio d’objectius avancats i
embuts de conversio, creacio de quadres de comandament.
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1. Configuracio inicial.
Punts necessaris del funcionament técnic d’Analytics al nostre web. Alta, insercio
del codi, definicio, organitzacio i configuracio de les propietats i les vistes.

2. Configuracio d'objectius i conversions.
Com definir objectius clars, que funcionin, per mesurar el retorn de les accions de
marqueting digital.

3. Navegacio per les opcions generals.
Repas i caracteristiques principals de I'audiéncia, adquisicidé, comportament, i
conversions.

mesurables.

5. Informes personalitzats
Com definir i configurar informes basics d’analitics.

Ajuda i recursos addicionals.
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Configuracio Inicial

Es el sistema d'analisi
Web de Google i
serveix per coneixer
tot el que passa al
web...definir
estrategies de
marqueting digital
futures i, ...si ho fem
bé, arribar al ROI.

Google

Google Analytics

sde

Google Analytics Home

Desenvolupament

Servei de @ Generalitat de Catalunya

Empresarial

When do your users visit?

Users Sessions Bounce Rate Session Duration U by time of d
o,
24K 27K 74.73% Om 57s
17.2% 46.7% 10.1% 45.4%
vs last 7 days
BK
| |
. 11 1 1 1 I |
I N N N N —
. I N N N N
— 4K L1 1 1 ! I |
| 1 | |
1 |
1 1 ! 1! I |
L 1 1 1 1 ! |
{1 1 I 1 I W
- ]
| | | |
| |
1 1|
|
Sun Mon Wed Thu Fn
12 13 14 5 16 7 18 | 1 |
Sep 0 950 14K
Last 7 days « AUDIENCE OVERVIEW  » Last 30 days ~
How do you acquire users?
Traffic Channel Source / Medium Referrals

- -- )

http://www.google.com/analytics/

Y Departament de Cultura

[Testival-de-ver...lella-1-1-557354

[rap-a-lamarinera-26-1-13

!

[?language=de
[a-day-out-with...rga-1-4-494275

REAL-TIME REPORT  »

Where are your users?

Sessions by country
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Alta / insercio correcta del codi

Tracking ID Status
UA-223063-6 Receiving

1 aclive users right now

fi

ic in past 48 hours,

See details in real-time traffic re

Send test traffic

2. Etiquetar totesles
p | an eS . Global Site Tag (gtag.js)

This is the Glol te Tag (gtag js) trac)
your page, sirm the config line from the snippet below oy

as the first item into the <HEAD= of e

y webpage you

1 1o track. If you already have a Global Site Tag on

- Google Analyti

3. Comprovar que tot
funcioni !l
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you better control while making implermentation easier. By using

Google Tag Manager

Our free toal Google Tag Manager can help you add tags 1o your site il you have many analytics and tracking tags. Consider using Google Tag Manager if:

« You use multiple a
o Adding tags 1o your

d ad performance tracking tools that require site tags
slows down your ability to run marketing campai

Leam how to get started with Google Tag Manager.

Additional implementations
Global Site Tag (glag.

nd Google Tag Manager are the recommended tracking methods for new implementations. Additional implementation oplions are also available including anal

lylics s and the
Aeasurement Protocol. Learn more about additional tracking methods.
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Webs producte - - hitp:/www.catalunya.com - - www.catalunya.com -
By Account Settings 1 Property Settings B view Settings
a8  User Management 2o  User Management 2o  User Management
Y AlFitters J5  Tracking Info = Goals
E') Change History PRODUCT LINKING }‘ Content Grouping
i Trash Can =- AdWords Linking '7 Filters
E AdSense Linking ~~| Channel Settings
[T AdExchange Linking W Fcommerce Settings
B ailProducts Dd Calculated Metrics BsTa
FERSOMAL TOOLS & ASSETS
Postbacks
E|Z Segments

% Audience Definitions
E| Annotations

Dd Custom Definitions
ilsi Attribution Models

Dd Datalmport .
= Custom Channel Groupings

BETA
H' Customn Alerts
9 scheduled Emails

[ Shortcuts

=% Share Assets
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Repassem la configuracio del compte

FLAAI

Expoort x
I Account name
& Account Settings

s User Management

Y All Filters FEATURE UPDATE
° e {)-© User Management
Add users to an account. Apply permissions at the account, property or profile level.
O Change History Learn mare
Q,
Date J+ Changed By Change
1 e 2013 10:00:38 Edit permission granted for pecslsigaeE gmail.com on property
O AM P Raiaake COM

"http:/fwww.comercio-exterior es”
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Repassem la configuracio de la propietat

F Property Settings Demographic and interest reports
Search console

2as  User Management is Tracking Int
. racking Info

J5 Tracking Info Tracking Code
Data Collection

User-D
PRODUCT LINKING
Session Settings

E] adweords Linking Organic Search Sources
Referral Exclusion List Mlltldoma”’] (add)
E AdSense Linking Search Term Exclusion List

[ Ad Exchange Linking

B AllProducts

Postbacks

Link group name +  Linked accounts

%’ Audience Definitions
Dd Custom Definitions vidf@reexporta.com(7327497660) 1 linked account

Dd Data Import
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Repassem la configuracio de la vista

PERSOMNAL TOOLS & ASSETS

=|= Segments

B view Settings Bot filtering _
Site search Tracking (=] Annotations

Uzer Management

il Aftribution Models

F Goals

.I-'I-..

Custom Channel Groupings

Content Groupin
A ping =1 Private Channel Groupings

- ) o —T ..
= =
%  Filters
Ecommerce set-up
o Enable Ecommerce et “. CL,I S'[UI‘TI .-':'\l EI'tS
- . Status: ON
-~ Channel Settin as Related Products: OFF
o Enhanced Ecommerce Settings H
. Enable Enhanced Ecommerce Reporting E—I S I:h e d u I e d E mal | 5
W Fcommerce Settings > [ I
g?;z“:‘otasbfu‘Irrg:T::Zrth—:mne steps you identified in your ecommerce tracking code. Use easily " S h U FtCUtS
Dd CalCUla‘tEd ME‘tn{:s BETA understood, meaningful names as these will appear in your reports )
FUNNEL STEPS
=+ Share Assets
=l
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Configuracio d'objectius SO0 o [ S cs St

Definir objectius: Que vols aconseguir amb el teu lloc Web?
*Quantificar objectius: Quines accions tenen un valor directe o indirecte?
*Exemples d'objectius de lloc Web:

Compra de productes, descarrega de programari, registre nou client,

contacte, subscripcio al butlleti de noticies, seleccié de pagines concretes,
etc.

:GOU:SLC_ —— e

Wil iniieiiii
1 U
1Y

n .
y
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Configuracio d'objectius SO0 o [ S cs St

There are four different objectives you can choose for a Goal. When a visitor performs the action you

chose,

a conversion is triggered and recorded in your Goal Reports. You can select the type you want

to track from a list when you set up Goals in your account:

L]

URL Destination: A specific location, like a web page (or virtual page) or an app screen, has
loaded. For example, a Thank you for registering! web page or app screen may be a
destination for an ecommerce lead generation campaign. This Goal works well combined with
Funnels (see below).

+ Visit Duration: Visits that lasts a specific amount of time or longer. You could use this Goal to

13

determine how many visitors stay longer than two minutes on a shopping page or screen.
Page/Visit (for web) Screens/Visit (for apps): A visitor views a specific number of pages or
screens in a visit. Use this type of goal when you want to track the visitors that view a minimum
of 3 pages, for example.

Event A visitor triggers an action you've defined as an Event, like a social recommendation or
an ad click. In order to set this kind of goal, you must first set up Event Tracking.



Configuracio d'objectius SO0 st [ Souinseames,

@& Goalsetup e

Template:

© Goal description
Name

Please specify the goal name.

Goal slot ID

Goal Id 8/ Goal S5et2 =

Type
Destination e thanks.himil e GDE| d Etai|5
Duration  ex: S minutes or mare Destination

Pages/Screens per Session  ex 3 pages .
Equals to App screen name or web page URL Case sensitive

Event ex: played a video

d sthankyou htmlinstead of www.example.com/thankyou Fmifor a web page.

Smart Goal not availzble. ( Equals to

Measure the mast engaged visits to your website and automatically turn
improve your AdWords bidding. Leam maore

} Begins with
Please pick a Goal type.

Reqular expression alue to the conversicn.

Funnel optional

OFF

Specify a path you expect traffic to take towards the destination. Use it to analyze the entrance and exit points that impact your
Gaoal.

Verify this Goal  See how often this Goal would have converted based on your data from the past 7 days.

14
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+ comu

Destination

Begins with - Maction=login.finalizar_reqgistro

n app and /fthankyou htm! instead
Equal to

v Begins with

Regular expression |ry value to the conversion.

" ™
Concordancia exacta: se utiliza cuando la URL del objetivo o redireccionamento es estatico.
La URL del objetivo debe coincidir con el URL del navegador del usuario

Pagina de destino: http://www.ejemplo.es/productos/producto1.html

Definicion de objetivo (exacta): http://www.ejemplo.es/productos/producto1.html

.

A

's N
Concordancia principal: se utiliza cuando la URL del objetivo o redireccionamento tiene
variables dinamicas, por ejemplo, parametros de sesion.

Péaginas de obijetivo diferentes: www.ejemplo.es/producto.cgi?page=1&id=99887766
0

www.ejemplo.es/producto.cgi?page=18&id=11223344

kDefinici-ﬁnn de objetivo (concordancia principal): www.ejemplo.es/producto.cgi?page=1




Configuracio d'objectius SO0 st [ Souinseames,

+ comu

Ejemplos de utilizacion de expresiones regulares:

. “
Paginas de objetivo diferentes: www.ejemplo.es/indice.php?id:998877&producto1&pagina=1
0

www.ejemplo.es/indice.php?id:112233&producto2&péagina=1

Definicion de objetivo (concordancia de expresiones regulares):/indice.php\?.*pagina=1 E

Explicacién:

\ (barra invertida) evita que el caracter siguiente se interprete como expresion regular.
En este caso el signo ? se interpreta como un signo de interrogacion
normal de la URL.

. (punto) significa un posible caracter

: (asterisco) significa ningln o alguno de los caracteres anteriores

16
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Els informes d'Analytics es componen de dimensionsi métriques.

Les AIMENSIONS s6n atributs de les dades. Per exemple, la dimensié "Ciutat” indica la
ciutat (com “Barcelona" o "Nova York") des de la qual s'origina una sessio.

Les mEtrlqueS sén dimensions quantitatives. La métrica Sessions és el nombre total de
sessions. La metrica Pagines / sessio €s el nombre mitja de pagines vistes per sessio.

A les taules de la majoria dels informes d'Analytics, els valors de dimensio s'organitzen per
files i les metriques per columnes. Per exemple, en aguesta taula es mostra una
dimensid (Ciutat) i dues metriques (Sessions i Pagines / sessio).

DIMENSION METRIC METRIC
City Sessions Pages/Session
San Francisco 5,000 3.74

Berlin 4,000 405

17
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A la majoria d'informes d'Analytics, podem canviar la dimensié o afegir una
dimensid secundaria. Per exemple, si s'afegeix “Navegador’” com a dimensio
secundaria a la taula anterior, el resultat seria el seguent:

DIMENSION DIMENSION METRIC METRIC

City Browser Sessions Pages/Session
San Francisco Chrome 3,000 35

San Francisco Firefox 2,000 41

Berlin Chrome 2,000 55

Berlin Safari 1,000 25

Berlin Firefox 1,000 47

Primary Dimensicn: Browser Operating Systern Screen Resolution
Primary Dimension: Browser Operating System  Screen Resolution  Screen Colors  Flash Version  Other
Secondary dimension ~ | Sort Type: | Default -

s e o o | e
Acquisition Browsl Recommended
B - Users
rowser

Sessions ¥ % New Sessions Age
Gender
98,637 82.45% Language. )

% of Total: 100.00% (98,637) Site Awg: 82.45% (0.00%)

O | 1. Ch] More dimensions
- Advertising

| Targeting Type |
[~} 3. Saf T Behavior

O | 2. Intg

| Display as alphabetical list

18 O 4 Fi




Opcions generals

Servei de m Generalitat de Catalunya
Do e Y Departament de Cultura

Reports
A HOME
EE  CSTOMIZATION
Reports
(O  REAL-TIME
S AUDIENCE
Se  ACQUISITION
] BEHAVIOR
M CONVERSIONS

La millor forma
d’aprendre és
navegant per les
opcions, amb el
recolzament de les
ajudes.

Naveguem....
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Saved RepOrtS a7  CUSTOMIZATION
Anem guardant el
nostres propis Custom Alerts

Informes a mesura
gue descobrim les
opcions...

SHARE 4, EXPORT  J# EDIT

b
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Es I'eina que ens permet segmentar o comparar dades, per analitzar-les per
separat, fer proves, i poder disposar resultats mes precisos.

NO alteren les dades originals, sempre podem tornar a la segmentacio

anterior.

All Sessions
100.00%

+ NEW SEGMENT Import from gallery Share segments

Segment Name

L4 All Sessions

All
System Bounced Sessions
Custom Converters
shared Direct Traffic
Starred

Made a Purchase
Selected

o Mobile and Tablet Traffic

+ Add Segment

A Fimna --
view [l =2

Modified
Actions -
Actions =
Actions
Actions
Actions
Actions =



Informes personalitzats SOR e [ SopgmiignSoime,

La funcio d'informes personalitzats permet dissenyar informes a mida.

També es pot organitzar dimensions i indicadors per obtenir una vista
especifica de les dades.
Create Custom Report

General Information
Title | Mew Custom Report
1 |

T CUSTOMIZATION Report Content
ReportTab x + add report tab
Dashboards Name |ReportTab
~ustom Re ports ) Type | Explorer Flat Table
(0 EP0rts
Metric Groups -
;_‘Tf_:;.._:.: F&::. g Metric Group

+ Add metric group

Dimension Drilldowns

Filters - optional

+ Add a filter

22 Profiles - optional
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Serveix per controlar esdeveniments asincrons, és a dir que s'executen en un
mateix moment. exemples:

Flash, descargas, etc.

Vision general

;Como realizo el seguimiento de los eventos de Flash?

iQue debo hacer para realizar un segquimiento de los archivos (como PDF, AVl o WMV) que se descargan en mi sitio web?
;Como se realiza el seguimiento de los clics en los enlaces salientes de forma manual?

;Como realizo el seguimiento de los eventos de JavaScript?

i Como puedo realizar el seguimiento de las salidas a traves de anuncios de banner?

https://support.google.com/analytics/answer/1033068?hl=es
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Serveix per controlar unitariament les campanyes que podem fer a diferents
mitjans, fins i tot el butlleti o newsletter...

24

Campaign Source
{utm_source)

Campaign Medium
{utm_medium)

Campaign Term
(utm_term)

Campaign Content
{utm_content)

Campaign Name
{(utm_campaign)

Required. Use utm_source to identify a search engine, newsletter name, or
other source.
Examplel utm scurce=google

Required. Use utm_medium to identify a medium such as email or cost-per-
click.

Examplel utm _medium=cpc

Used for paid search. Use utm_term to note the keywaords for this ad.
Examplel utm_term=running+shoes

Used for A/B testing and content-targeted ads. Use utm_content to
differentiate ads or links that point to the same URL.
Examples: utm_content=logolink or utm content=textlink

Used for keyword analysis. Use utm_campaign to identify a specific product
promaotion or strategic campaign.

Example: utm campaign=spring sale

https://ga-dev-tools.appspot.com/campaign-url-builder/



SUE Servei de m Generalitat de Catalunya
Do e Y Departament de Cultura

¥ tliter  @victordf

[  siguenosen Linkedin | http://www.linkedin.com/company/reexporta.-think-about-export

Victor de Francisco
Director de REEXPORTA.
Go gle Think About Export,s.l.

Pa rtner vdf@reexporta.com
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