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robert hernandez

Buscar con Google Voy a tener suerte

Ofrecido por Google en: catala galego euskara
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Busqueda Segura ~

GO gle robert hernandez a L Q

Todo Imégenes Noticias Videos Maps Mas Configuracidn Herramientas

instagram hotel dibujo

tatuaje skull art retrato pintura

Robert Hernandez | USC Anne Robert Hernandez (@RH

Grandes tatuadores: Robe. Robert Hemandez Tattoos Robert Hernandez | Tattoo .. Info www.rhernandeztattoo.

Robert Hernandez | Freedom Tat,,. Rebert Hernandez — Apoc, ., info www.rhermandeztattoo,,, Grandes tatuadores: Robe,., pic 999: Robert Hernandez. ., 37 best Robert hernandez ., Robert Hernandez — Apoc.,. El realismo terrorifico de R,.,

Py

obert Hermandez. Un tatua. Media Tweets by Robert H..

Robert Hemandez info www.rhemandeztattoo. ..

Robert Hernandez | Freedo. ..
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Robert Hernandez

Robert Hernandez — Apoca Hyperspace Studios

Robert Hernandez | Tattoo Robert Hemandez on Twitt
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EL TRANS ESTA DE MODA
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Interest over time



AFORTUNADAMENT,
ES PER UNA CAUSA SOCIAL
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CREATING
BRANDS THAT
PEOPLE LOVE

AND CREATING
B

ADVERTISIN
THAT DOESN’
SUCK

Jim Bankoff . CEO, Vox Media
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AG (abans de Google)

CC
PI3T

Onlingt
Experience




DG (després de Google)

3D GAMES

BAY OF
SOCIAL MEDIA

THE BAY
OF MOBILE

STRAITS
OF AUGMENTED
REALITY
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“Henry Jeoking is the 2tst contury McLuhan ™
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WHERE OLD AND NEW MEDIA COLLIDE

Reduced to its most core elements,
[convergence culture] is about the
relationship between three concepts:
media convergence,

participatory culture, and

collective intelligence... 1]

Henry Jenkins, Author of "Convergence Culfure: Where Old and New Media Collide" (2006)
MIT Transmedia Storytelling

Movingcharacters from books tofilms to video games can make
TeCh no Iog y themstronger and more compeling. ;

Review




Marsha Kinder

Transmedia intertextuality
works to position
consumers as powerful
players while disavowing
commercial manipulation.

- Playing with Power, 1991




TRAMNSMIEDIA STORYTELLING

Es la forma d’explicar una historia o
través de diferents punts de contacte, on
tots estan vinculats per al relat final. | en
el qual els usuaris sén un element clau o
I’hora de construir aquest univers narratiu.



UNA ACTIVACIO TRANSMEDIA

.Univers narratiu

Diférents nivells de

Punts d’entrada . profunditat

massssssssnnnnnnnnnna’

-+ Contingut liquid

"

Contingut compartible
Activacio de les

audiencies



Ecosistema Transmeédia / OSEP

EARNED
PUN:I'O DE b
LOGISTICA
RES
TIENDAS
FOLLETOS
APP
CRM Web

Corporativa

Canales

MEDIA

Partnerships

Contenido en
acuerdos




The power is in your

hands

Capture value of existing
assets

SHARED

Together is better than
alone

Align like minded partners,
with shared values, to win

EARNED

The audience is
the media

Ignite conversation &
unleash the power of
advocacy

You buy exposure not
engagement

Pinpoint optimal
investments and
generate visibility

Fully branded: People,
Products, Places & Platforms

Retail shops/POS, Websites,
Social, CRM, Apps, Events,
Data

Partnerships with other
brands, co-branded
programs, co-manufactured
products

Music festivals, sports
sponsorships, artist deals,
retail opportunities

Co-created, user generated
content

Fans and communities — via
social, events, word of
mouth, PR

Paid media including
audiovisual, print, digital
display, search, radio, OOH,
sponsorship
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Global Fun Meetups

Disney Meetup Groups
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Movies Theme Parks
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Banner Ad

Websites Games

SHARED Travel Promotion

Rewards/Credit Cards MEDIA

Merchandising Parks Promotion
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MONSTERS About MU Admission Acadkmics Campus Life  Store l E
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The Mowsters Univers

Homecoming Weekend
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MU Events
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WE SCARE BECAUSE WE CARE
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HBO
:ESCAPE

Escape room







Caja Elite Trainer
Pokemon
Shining Legends

G

Reloj Despertador
Pokemon Pikachu

Taza Termosensible

Pokemon: Sol y Luna
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Bandolera Peluche
Pokemon Pikachu
20cms
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PARKS & RESORT
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VISIO TRANSMEDIA DE LA COMUNICACIO




THINK ElG.
STAKRT SMALL.
SCALE FAST.





https://www.youtube.com/watch?v=fMI3kti0nrY

