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robert hernandez

Google

Buscar con Google Voy a tener suerte

Ofrecido por Google en: catala galego euskara
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GO gle robert hernandez a s Q

° @

Todo Iméagenes Noticias Videos Maps Mas Configuracién Herramientas Busqueda Segura -

tatuaje skull art retrato pintura instagram hotel dibujo

-~ : A
ROBERT HERNANDEZ, ta... Robert Hernandez | Tattoo ... Robert Hernandez Tattoos Robert Hernandez | USC Anne... Robert Hernandez (@RH_....

Grandes tatuadores: Robe... Robert Hernandez Tattoos Robert Hernandez Tattoos

Robert hernandez epic gee... Robert Hernandez | Freedom Tat... Robert Hernandez — Apoc... info www.rhernandeztattoo... Grandes tatuadores: Robe... pic 999: Robert Hernandez...

Robert Hernandez — Apoc... El realismo terrorifico de R...

Robert Hernandez | Tattoo ... Robert Hernandez on Twitt... Robert Hernandez — Apoca... Hyperspace Studios : Tatto... Robert Hernandez 2 - Tatto... Robert Hernandez | Freedo... Robert Hernandez info www.rhernandeztattoo... Robert Hernandez. Un tatua... Media Tweets by Robert H...
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Todo Iméagenes Noticias Videos Maps Mas Configuracién Herramientas Busqueda Segura -

tatuaje  skul  art  retrato  pintura  instagram  hotel dibujo

Robert Hernande

Grandes tatuador.

Robert Hernande Robert Hernandez info www.rhernan. ROBERT HERNA. Robert Hemande Robert Hemande.

Robert hernandez.

Robert Henande.

Robert Hernandez | F

Robert Hernande El realismo terror.

4 L l a a 24 m
Robert Hernande Robert Hernande. Robert Hemandez Hyperspace Studi Robert Hernandez Robert Hemandez info www.rheman Robert Hemandez. Media Tweets by Robert Hernande, Grandes tatuadores: R Tattoo Robert He Robert Hemandez info www.rhernan Robert Hernande. Robert Henande. BCSO finds hard

Robert Hemande. Reinkarnation: 10 Robert Hernandez LE MONDIAL DU TATOUAGE 20. Robert Hemandez ~ Robert Hernandez

j |

4 _
Tatuajes y Punto: Robert Hernande Robert Hemande. El realismo terrorifico de Ro Robert Hernande Robert Hemandez |

mundo enfermo: Robert Heande Robert Hernandez ROBERT HERN

Robert Hernande.

\
. \ v \ 5 1
Robert Hernande Vittamin Tattoo Shop. Robert Hernandez $000 good by Rob, Robert Hernandez T. Jessica Lee: robert hernandez. Robert Hernande. FreeTimeAsylum. Robert Hernande. MY DA VINCCI P. art tattooing: Rob. Robert Hemandez Ni Robert Hemandez Robert Hemande. robert hernandez Robert Hernandez. Robert Hernande.

» Video
Robert Hemande. Daily Vibes: Tatto. Robert Hemandez Tattoo. Grandes tatuador. Caracas renové a Robert Heméndez | info www.rheman.

1200 x 1600 i_ !_! !c«

FreeTimeAsylum. Robert Hernande. Tattoo Robert Her

Magical Tattoo C. Robert P. Hernan Robert Henande.

Robert Hernande.

Robert Hernéndez renové con e Robert Hemandez y Over Garcl. Tatuajes de KISS. Robert Hernande

—

Robert Hernandez: un extre 30 najlepszych o Robert Hemande

Tatuadores USC Annenberg professor

Robert Hernande Robert Hernande. Robert Henande. info www.rhernan, Robert Hernande pauly_dobson | H. Robert Hernande. Robert Hemande.
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A ‘

A
Robert Hernande. Robert Hernande Robert Hernandez, one of the.

3 L
Robert Hernandez | Nguyen. Administration / Rob. chapas del tatuador ro. Robert Henandez —

Grandes tatuador. Roverto "Robert” Robert Hernande. Robert J. Hernan.

-y

S
Unit Blog Robert Hemandez, Tattoo Sangar: ro.

£ B
roberthernandez|  pic 999: Robert H. Robert Hernandez ~ ROBERT HERNANDEZ arr. Interview with Ma. Robert Hemandez revivio al Carac. Vittamin Tattoo S. Robert Hernandez quie.

ROBERT HERNAN 3.Robert Hernandez - Sk. Robert Hemnandez tatt, Robert Hernande Dr. Robert Herna. robert hernandez. Robert Hernandez (.
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Interest over time

EL TRANS ESTA DE MODA

Note Note
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CREATING
BRANDS THAT
PEOPLE LOVE

AND CREATING

ADVERTISING
THAT DOESN'T
SUCK
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AG (abans de Google)




DG (després de Google)

3D GAMES

BAY OF
SOCIAL MEDIA

7
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TRANSMEDIA
7 \ f::'\

” 4 .

THE BAY
~ OF MOBILE

STRAITS
OF AUGMENTED
REALITY
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Reduced to its most core elements,
[convergence culture] is about the
relationship between three concepts:
media convergence,

participatory culture, and

collective intelligence... 1]

"

'all a “\; \ /

CULTURE

WHERE OLD AND NEW MEDIA COLLIDE

Henry Jenkins, Author of "Convergence Culture: Where Old and New Media Collide" (2006)
MIT Transmedia Storytelling

Movingcharacters from books tofilms tovideo gamescan make
TechnOIogy them stronger and more compelling.

Review




Marsha Kinder

Transmedia intertextuality
works to position
consumers as powerful
players while disavowing
commercial manipulation.

- Playing with Power, 1991
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TRAMNSMIEDIA STORYTELLING

Es la forma d’explicar una historia o
través de diferents punts de contacte, on
tots estan vinculats per al relat final. | en
el qual els usuaris sén un element clau a
I’hora de construir aquest univers narratiu.
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UNA ACTIVACIO TRANSMEDIA

.Univers narratiu

Diférents nivells de

Punts d’entrada . profunditat

massssssssnnnnnnnnnna’

- Contingut liqui

"

Contingut compartible
Activacio de les

audiencies
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Ecosistema Transmedia/OSEP =

EARNED
Pt MEDIA
DISTRIBUIDO Empleados ‘
RES -
TIENDAS
FOLLETOS .
APP e
web
CRM COrPOrativa
Canales
RR.SS. SHARED

MEDIA

Partnerships

Contenido en
acuerdos




The power is in your

hands

Capture value of existing
assets

SHARED

Together is better than
alone

Align like minded partners,
with shared values, to win

EARNED

The audience is
the media

Ignite conversation &
unleash the power of
advocacy

You buy exposure not
engagement

Pinpoint optimal
investments and
generate visibility

Fully branded: People,
Products, Places & Platforms

Retail shops/POS, Websites,
Social, CRM, Apps, Events,
Data

Partnerships with other
brands, co-branded
programs, co-manufactured
products

Music festivals, sports
sponsorships, artist deals,
retail opportunities

Co-created, user generated
content

Fans and communities — via
social, events, word of
mouth, PR

Paid media including
audiovisual, print, digital
display, search, radio, OOH,
sponsorship
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Websites

FROZEN

Unofficial Parks Guide
= 9,8

Walt Disney
World 2015

Theme Parks

World Disney theme parks
< oo 7983)

uUGC Fan Blogs
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EVER AFTER BLOG

i

Global Fun Meetups

Disney Meetup Groups

= EARNED
S MEDIA
SHARED
Rewards/Credit Cards MEDIA

rbfﬂff *(rs CHASEO
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Influencers

Travel Promotion
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Merchandising Parks Promotion

3
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Emirates
Holidays

Print

Get 4 Disney
Movies For #1

Banner Ad
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CREATE-A-MONSTER @
o=

CHOOSE YOUR MONSTER

Apply to MU Students Faculty/Staff Alumni

MONSTERS P |

—UNIVERSITY-—
NST,
O e TRy
UNIVERSITY N>~
£ ) EEEERSESS MONSTERS
Homecoming Weekend B ol

Join MU as we celebrate centuries of alumni!

The Monsters University Tradition

Friday 6pm at the School
o Se R Ak

Eﬂ THE

Dlenzp ' PIXAR
FAONSTERS, INC.

WE SCARE BECAUSE WE CARE

Dfenep 7 J - : 7
Eloi SSHE —
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THINK EIG.
STAKRT SMALL.
SCALE FAST.





https://www.youtube.com/watch?v=fMI3kti0nrY
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1.

2.

Triar la nostra marca
Fer els grups

Desenvolupar el ecosistema Transmedia
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UNIVERSITAT

OBRA DE
INE CIUTAT EDITORIAL .



TENIU 20 MINUTS PER TRIAR LA MARCA
| EL SEU POSICIONAMENT.

Che New Jork Times

itat
upf Pompeu Fabra




TENIU UNA HORA PER DESENVOLUPAR
LECOSISTEMA TRANSMEDIA.

COMENCANT AMB LA IDEA HERO.
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A PARTIR DE LA IDEA HERO
DESENVOLUPAR LA RESTA SEGUINT
LECOSISTEMA OSEP.
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Ecosistema Transmedia/OSEP =

EARNED
Pt MEDIA
DISTRIBUIDO Empleados ‘
RES -
TIENDAS
FOLLETOS .
APP e
web
CRM COrPOrativa
Canales
RR.SS. SHARED

MEDIA

Partnerships

Contenido en
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